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Media release  Basel, 6 January 2012 

 

Bell Group continued to grow in 2011 

 

In 2011 the meat processing company Bell seamlessly continued its success of the previous 

year and continued to grow, both in Switzerland and internationally. Adjusted for currency and 

acquisition effects, sales rose by 1.8 % to CHF 2.52 billion while sales volumes improved by  

1.9 % to 224.3 million kg.  

 

In Switzerland, adjusted sales volumes grew by 2.1 % to 120.8 million kg while sales increased by  

1.2 % to CHF 1.75 billion (CHF +20 million). All business divisions contributed to these encouraging 

growth figures. Growth was mainly driven by rising demand for products with a high degree of added 

value as well as Swiss meat, in particular poultry from domestic sources. Sales were also supported by 

successful seasonal campaigns for Easter, the barbecue season and the festive season and by stable 

prices for raw materials. Due to the sale of Bell Convenience, reported sales were down 3.4 % or CHF 

62 million from the previous year. 

 

In Europe Bell International further improved its market position with regard to sales volumes, which 

grew by 5.4 % to 103,551 tonnes. Sales rose by 5.7 % in local currency to EUR 624.8 million (EUR +34 

million). The effect of the Hoppe acquisition was approximately EUR 14 million in sales. The growth 

resulted from gains in market share as well as changes in the product range. Reported in Swiss francs, 

sales at CHF 771 million were down 4.8 % from the previous year. Around CHF 81 million of this 

decrease can be attributed to the weak euro exchange rate. 

 

The full 2011 Group results will be published on 15 February 2012. 

 

 

 

This media release can be downloaded at http://www.bell.ch/en/media/media-releases.aspx.  

Photos and more information on Bell Group can be found at www.bell.ch 

 
 
About Bell 
Bell is the largest Swiss meat processing company. Its range of products includes meat, poultry, charcuterie, 
seafood and convenience products. Bell counts the retail and wholesale trade, food service sector and food 
processing industry among its customers. In Europe, the French Polette Group and the German companies ZIMBO 
and Abraham belong to the Bell Group. Some 6,500 employees generated consolidated sales of 2.52 billion Swiss 
francs in 2011. Bell is listed on the Swiss stock exchange. 
 
For more information:  Davide Elia, Head of Marketing/Communication  
  Phone +41 61 326 2212; davide.elia@bell.ch  
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