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Bell Group posts 3.7 % sales growth in 2013 
 

Bell, the leading Swiss meat processing company, increased its sales revenue by 3.7 % in 2013 

to CHF 2.62 billion. Sales growth was primarily price driven. Sales volumes declined by 1.7 % to 

217.9 million kg. 
 

Bell Switzerland improved its sales revenue by 5.0 % to CHF 1.84 billion, while sales volumes declined 

by 0.2 % to 122.1 million kg. Sales growth was mainly driven by the high prices for raw materials. 

Independently of these developments, the poultry segment once again proved to be a growth driver. 
 

Sales for Bell Germany declined by 1.6 % to CHF 482.8 million (-3.5 % in local currency). At 62.6 million 

kg, sales volumes were down by 6.1 % on the previous year, mainly under pressure of a shrinking 

market and the restructuring of some product ranges. The air-dried ham product group continued to do 

well. 
 

At CHF 187.0 million, sales for the Eastern Europe/Benelux division were up by 2.7 % (+0.3 % in local 

currency) with sales volumes increasing by 2.3 % to 20.3 million kg. While Polish sales firmed 

encouragingly, the branch shops in the Czech Republic and Slovakia performed on a par with the 

previous year. The product ranges for Hungary and the Benelux countries were restructured further and 

more cutbacks were made in products with low added value.  
 

Bell France is continuing to grow well. Sales increased by 8.8 % to CHF 106.0 million (+6.8 % in local 

currency). Sales volumes for the dried sausage and ham ranges in France continued to trend positively 

and improved by 1.6 % to 12.8 million kg. 
 

The full 2013 Group results will be published on 24 February 2014. 

 

 

 

 
This media release can be accessed at www.bellfoodgroup.com/en/media/press-releases. 
Photos and more information on the Bell Group can be found at www.bellfoodgroup.com. 
 
 
About Bell 
The Bell Group is one of the leading meat processors in Europe. Its range of products includes meat, poultry, charcuterie, seafood 
and convenience products. With the brands Bell, Abraham, ZIMBO, Môssieur Polette and Hoppe, the Group meets a diversity of 
customer needs. Bell counts the retail and wholesale trade, food service sector and food processing industry among its 
customers. Some 6,500 employees generated consolidated sales of CHF 2.62 billion in 2013. Bell is listed on the Swiss stock 
exchange. 
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